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Mobility has been a key factor in the advancement 
of societies and their economic progress since time 
immemorial. Just as the invention of the wheel and 
the advent of shipping once left their mark on human-
kind's capacity to move around, in more recent times 
it is rail, road and air transportation that have defined 
how we get from A to B. 
And it is not just the means of transportation them-
selves that have undergone change: the way in which 
we use them is also progressing. The driving force 
here is the internet with its capacity to interlink the 
flow of data and traffic to create more intelligent mo-
bility systems – a megatrend that Mobility is also pur-
suing. This is reflected in the fact that our service will 
be incorporated in the new SwissPass available from 
August 2015. It combines access to a wide range of 
different mobility services (rail, car sharing, bike shar-
ing) in a single chip card, providing a key basis for on-
going development. Mobility also launched Catch a 
Car during the year under report, as well as acquiring 
an interest in sharoo: both of these are new sharing 
programmes that add greater versatility and flexibility 
to the mobility chain.

Mobility launches the «public car» in 
Basel
We strongly believe that in the long term, peo-
ple's needs will move away from individual car 
ownership towards the idea of the «public car».  
Mobility took a further step in this direction in August 
2014 by launching Catch a Car, in Basel, as a supple-
ment to classic car sharing. Catch a Car is the first car 
sharing programme in Switzerland that is not linked 
to stations. It enables users to locate cars in real time, 
use them without a previous reservation and simply 
leave them in blue zones. In order to get Catch a Car 
up and running, Mobility founded a subsidiary and 
secured the involvement of strong partners – Allianz 
Suisse, AMAG, EnergieSchweiz and SBB. ETH Zurich 
will also be tracking the two-year pilot project from a 

scientific research perspective, so as to compile facts 
and figures on this new type of car sharing. 

Mobility invests in private car sharing
In the reporting year, Mobility acquired an interest 
in sharoo, a platform for private (P2P) car sharing. 
It makes neither economic nor ecological sense for 
private cars in Switzerland to remain unused for an 
average of 23 out of 24 hours. For this reason, sha-
roo provides car owners with an online platform that 
allows them to rent out their vehicles to other private 
individuals. The result is more effective utilisation of 
the cars and a reduction in owners' costs. 

Mobility is becoming increasingly  
popular
Our individually tailored programmes have attract-
ed large numbers of new customers: 120,300 cus-
tomers used the red vehicles in 2014 – 8,300 more 
than in the previous year. They have round-the-clock  
access to 2,700 cars at 1,400 stations throughout 
Switzerland. In addition, more than 4,000 businesses 
have also opted for car sharing (+170 as compared to 
the previous year).

Mobility operates a modern fleet
2,700 Mobility cars are available for use throughout 
Switzerland. And users can rest assured that these 
are constantly kept up to date: the company renews 
about a third of its fleet every year. In the reporting 
year this was 874 vehicles. When purchasing new 
cars, the company takes care to select modern, eco-
logically compatible models. And this has proven suc-
cessful: our new cars are so efficient that we already 
surpass the nationally prescribed CO2 target for the 
end of 2015 (130g CO2/km) by 27% (95g CO2/km).
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«Mobility without software?  
Unimaginable. I'm one of the 
people responsible for its 
smooth operation.»
Peter Hofmann, IT Assistant/System Administration



Mobility posts an encouraging annual 
result 
The consolidated sales of the Mobility Group in-
creased last year by 2.6% to CHF 71.4 million. The 
operating result (EBIT) was CHF 5.4 million and the 
consolidated annual profit was CHF 3.9 million (+ 
CHF 0.2 million on the previous year). This encour-
aging result was mainly driven by the increase in 
revenue from vigorous customer growth, the high 
degree of automation, consistent cost management 
and a slightly improved sales performance in the  
second-hand car market.

Mobility saves parking spaces and CO2
A study1 has demonstrated that one Mobility vehicle 
replaces nine private automobiles. In the reporting 
year there were 27,600 fewer private cars on Swiss 
roads – virtually as many as there are registered in 
the canton of Nidwalden. This is equivalent to 20,500 
tonnes of CO2 or 542,000 car trips from St. Gallen to 
Geneva.

Mobility offers outstanding customer 
service
The magazine Contact Management conducts regu-
lar tests to assess customer contact in various com-
panies. At the beginning of the reporting year, Mobility 
was placed first in the car rental category. 

Mobility gives customers immediate 
vehicle access 
New customers can drive off in a Mobility vehicle 
within 60 minutes of registering. They simply fill out 
an online form, upload a photograph of their driv-
ing licence, pay by credit card and reserve the car 
of their choice. Mobility checks the driving licence 
right away and opens the vehicle by remote con-

trol when the customer is at the station and has 
called the 24h Service Center on 0848 824 812.  
The Mobility Card is to be found in every Mobility  
vehicle. It is personally assigned to the customer  
during the phone call.

Mobility has streamlined its cooperative 
structure
In response to the developments of recent years,  
Mobility has worked intensively to streamline its co-
operative structures, taking into account the inter-
ests of various stakeholders. As a result, the number 
of section districts has been reduced from 27 to 19. 
We strongly believe that this will allow us to tap into 
synergies more effectively and increase efficiency.

Mobility has set itself ambitious goals
Mobility continues to pursue healthy growth based 
on innovative, sustainable measures. First, we will be 
expanding our network of stations and positioning 
cars at additional attractive sites in 2015. Second, we 
aim to establish mobility@home and pool car sharing 
more firmly in the market; and third, we would like 
to expand the Catch a Car zone in Basel in line with 
customer needs so as to make this new programme 
available to an even broader public. We look forward 
to implementing these new advancements as we 
move into the future with energy and enthusiasm! 

«I'm glad to be able to  
provide our customers 
with expert assistance.»
Anabel Diez, 24h Service Center employee

1 Evaluation Carsharing (2012), Interface Politikstudien Forschung Beratung, extrapolated to current values



Key figures
                       Change

 Mobility car sharing Switzerland 2014 2013 absolute in %

Customers 120,300 112,000 8,300 7.4

Cooperative members 55,500 52,300 3,200 6.1

Cooperative members as % 46.1% 46.7% –0.6% –

Vehicles 2,700 2,650 50 1.9

Sites 1,400 1,395 5 0.4

Locations 500 500 0 0

Mobility Group                        Change

CHF 1,000 2014 2013 absolute in %

Operating revenue 71,420 69,642 1,778 2.6

Earnings before interest and taxes (EBIT) 5,421 4,603 819 17.8

Annual profit 3,888 3,722 167 4.5

Operating cash flow 20,008 22,243 –2,234 –10.0

Cash flow as % of turnover 28.0% 31.9% –3.9% –

Equity ratio 69.1% 67.7% 1.4% –

Cash flow per FTE 126 143 –17 –11.7

Investments Mobility Group                        Change

CHF 1,000 2014 2013 absolute in %

Fully owned vehicles 16,070 9,470 6,601 69.7

Vehicles leased 1,226 – 1,226 –

Vehicle accessories and telematics 1,233 618 616 99.6

Mobile phones/installations/IT/office 

equipment

196 227 –31 –13.7

Intangible assets 2,363 2,094 269 12.9

Total 21,088 12,408 8,680 70.0

– The FER consolidated accounts were restructured in order to provide a clearer picture. The figures for the previous year were restated accordingly. 

– Rounded figures in some cases

«An optimal network  
of stations. That's my aim.»
Janine Blum, Station Management employee



Our responsibility

                       Change

Customers 2014 2013 absolute in %

Overall satisfaction (max. 10 points) 8.9 8.9 0.0 0.0

Safety: Euro NCAP stars

(max. 5 stars for crash test)

4.9 4.8 0.1 2.1

Fleet reliability

(number of trips without breakdowns or delays) 

99.3% 99.3% 0.0%  –

                       Change

Employees 2014 2013 absolute in %

Employees 186 180 6 3.3

Women in management roles 33.3% 33.0% 0.3%  –

                       Change

Environment 2014 2013 absolute in %

Energy labels A+B: Mobility passenger cars 

New passenger cars in CH2

99.8%

29.9%

98.9%

35.8%

0.9%

–5.9%

–

–

Average CO2 emissions: Mobility new passenger cars

New passenger cars in CH2

95 g/km

145 g/km

95 g/km

151 g/km

0 g/km

–6 g/km

0

–4

Parking space savings through car sharing3 41,400 38,500 2,900 7.5

CO2 savings through car sharing3

(less CO2 emissions of the Mobility fleet)

20,500 19,800 700 3.5

                       Change

Society 2014 2013 absolute in %

Mobility sites failing to cover their costs4 375 227 148 65.2

Mobility contribution to such sites CHF 600,000           CHF 200,000 CHF 400,000 200 

Mobility is committed to social, economic and ecological sustainability. The clauses regarding objectives in its 
Articles of Association support these aims. Mobility's sustainability practices are built into its core business and 
are integral to its success as an enterprise. 

2 Swiss Federal Office of Energy. The data relates to the previous year 2013. The figures for 2014 are published in or around June 2015. 
3 Evaluation Carsharing (2012), Interface Politikstudien Forschung Beratung, extrapolated to current values
4 The increase is due to an adjusted basis for calculation in the reporting year. With this adjustment, the number of loss-making sites would be approxi- 
 mately the same as the previous year.

«I ensure Mobility stays 
connected with its co- 
operative members and  
key regional contacts.»
Andreas Blumenstein,  
Regional Coordinator Bern-Upper Valais



Mobility Cooperative 
Gütschstrasse 2
P.O. Box
6000 Lucerne 7

24h Service Center 0848 824 812
Fax +41 (0)41 248 22 33
www.mobility.ch

This abridged report provides a condensed overview of Mobility Cooperative's performance in 2014. For the 
definitive version, please consult the full-length Business and Sustainability Report 2014 available as a PDF file 
from www.mobility.ch/GB14 (in German only). The GRI index may also be downloaded here.

Organisational elements

Mobility Cooperative – Board of Directors  

Frank Boller, Ennetbaden since 2008 Chairman / Corporate management,  

  corporate strategy, IT strategy

Philippe Biéler, Maracon  since 2010 Deputy Chairman / Cooperative structure, cooperative culture

Arnd Bätzner, Zurich since 2011 National and international mobility markets

Prof. Dr. iur. Sabine Kilgus, Zurich since 2011 Finance, law

Rolf Georg Schmid, Lenzburg  since 2012 Brand development, marketing strategy

Mobility Cooperative – Management Board 
Viviana Buchmann  Managing Director Mobility Cooperative

Peter Affentranger  Head Human Resources, Secretary of the Board of Directors

Adamo Bonorva  Head Mobility Car Sharing Switzerland

Andreas Rubinski  Managing Director Mobility International AG

Siegfried Wanner Head Finance & Services 

Audit Commission
Dr. sc. Johanna Lott Fischer, Neuchâtel since 2004

Dr. oec. HSG René Gastl, Thalwil since 2010

Luzia Wigger Stein, Basel since 2013 

Board of Directors Selection Committee
Frank Boller since 2011 Chairman, Board of Directors Selection Committee

Birgit Dam since 2009 Delegate, Geneva Section

Jürg Rüegger since 2009 Delegate, Zurich City Section

Auditors
BDO AG, Lucerne

«Car sharing pays off for  
companies of every size.  
I provide them with committed, 
individualised consultation.»
Philipp Bösiger, Key Account Manager, Business Car Sharing


